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It should be said that the tourism industry refers to the efficient use of tourist resources and
the improvement of service infrastructure. For example, building modern hotels, creating
additional conditions for tourists, further expanding tourist outlets, developing tour operators,
bringing hotel and restaurant services to the level of international requirements, extensive use of
natural climate opportunities for consistent ecotourism, historical monuments and directions such
as renovating monuments, attracting foreign and domestic tourists to them, improving services of
transport, translators and guides for tourists, and training qualified personnel for the sector are
important in the development of the network.

Uzbekistan is an attractive country for foreign tourists. There are more than 4,000
architectural monuments from the Middle Ages and various periods in the cities along the Great
Silk Road connecting China with European countries. Uzbekistan has other resources to attract
many foreign tourists: deserts and nature reserves, mountain peaks and rivers, mineral water
springs.

In the years of independence, special attention was paid to the development of tourism, in
particular, to the improvement of the hotel industry, the service sector, and the transport and
communication system, which are an important component of it. The Law of the Republic of
Uzbekistan "On Tourism", the Decree of the First President of our country "On the training of
qualified personnel for the tourism sector in Uzbekistan", the Cabinet of Ministers "Further support
of the tourism sector in the Republic of Uzbekistan - the decision on support and development
measures, the decree of the Honorable President Sh.M. Mirziyoev of December 2, 2016 "On
measures to ensure the rapid development of the tourism sector of the Republic of Uzbekistan™
serves as an important legal basis in this regard. It is worth noting that the decree of the President
"On measures to ensure the rapid development of the tourism sector of the Republic of Uzbekistan™
created a wide range of opportunities for the development of the tourism sector, its types, hotel
business, and started a new stage of development of the tourism sector in our country. .

Uzbekistan is a tourist region in Central Asia and has a sufficient number of hotels that
meet international standards. Currently, more than 500 hotels are registered in Uzbekistan, and
among them there are hotels of international class.

By its name, the hotel means to wait for the guest, that is, to satisfy his needs. From the
point of view of common sense, it is impossible to talk about hospitality without satisfying the
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basic human needs - food, rest and sleep. In this sense, the following description of the hotel seems
reasonable and logical.

A hotel is an enterprise that provides complex services to people outside their homes,
among which accommodation and catering services are equally important (complex forming)
Services.

This definition indicates that the hotel must have two main services - accommodation and
food. In this case, their mutual ratio can be significantly different.

The essence of the accommodation service is that, firstly, special rooms (hotel rooms) are
given to customers, and secondly, they are provided with certain services, this task is performed
directly by the hotel staff.

Hotel rooms are an important component of the accommodation service. A hotel room
means multi-functional rooms designed for the guest who lives in it to relax, sleep and work.

The hotel business occupies the most important place in the tourism industry and includes
such areas of tourism as food, recreation, and lodging. Efficiency in the hotel industry depends on
the consumer, not on the supply, as in other industries. Consumers exchange their money for
tourism products, and this spending money has an impact on the productivity of the industry.

Today, hospitality is a strong economic system in an industrial region or tourism center,
and tourism is an important component of the economy. Hotels, motels, hostels and youth hostels,
apartments, tourist facilities, as well as private sectors participating in collective and individual
accommodation of tourists are the organizers of the hotel industry.

As an economic activity, the hotel industry includes the organization of short-term
accommodation and services in hotels, motels, camps and other means of accommodation for a
certain fee.

In the modern economy, the role of the hotel business is increasing and changes are taking
place in its development, and it has a positive impact on the social and economic life of the country.

In recent years, in addition to traditional full-service hotels, specialized enterprises with a
reduced set of services have begun to appear. Enterprises may have different specializations.
Hotels are aimed at representatives of a certain segment of the tourist market, for example,
customers who devote their working vacation to golf, skiing, horse riding, etc., and tourists who
come to participate in congresses, exhibitions, fairs, etc. can also specialize in service.

We know that there are different types of rooms in the hotel business. There are suites,
suites and other rooms that very few can rent. One night's stay in such rooms is very expensive.
You have to pay $81,000 for a one-day stay in the "Royal Penthouse Suite" at the "President
Wilson" hotel in Geneva. So, this suite is currently the most expensive hotel room in the world.
As we can see, one room of our hotels with such a number can bring a profit of several thousand
dollars to the budget.
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