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Abstract: Tourism education plays a major role in preparing students to gain professional and
practical skills required by the tourism industry. Given that the tourism industry is a labor-intensive sector,
it is undeniable that practical training is as important as theoretical training. In tourism education practical
training is necessary for students to find the opportunity to apply what they have learned into practice and
to develop personal skills and abilities.

Keywords: Practical training, tourism industry, tourism education.

The rapid growth of the tourism industry creates large numbers of jobs. As tourism plays an important
role in the economy, there is a need to examine tourism education in relation to employment. Tourism is
a multidisciplinary field, characterized by a large number of small and medium-sized businesses. Tourism
education is closely related to employment and careers in the industry. Like any form of vocationally
orientated education, tourism education has to balance three imperatives: the need to promote
individual development, the need to advance knowledge, and the need to be practical and relevant to
industry. The practical courses are the grounds for a proper liaison between academia and the industry
through which the students learn how to perform professionally. Students can integrate learning through
the academic foundation in a business setting.

The realm of tourism studies is an examining journey in itself. Through in-depth research and analysis,
students gain insights into the motivations and behaviors of travelers. Such understanding is invaluable
for crafting authentic and tailored experiences. With a strong academic foundation, professionals are
better equipped to anticipate trends, identify opportunities, and ease challenges within the travel industry.
Tourism is one of the world’s largest industries, and it is on the path to rapid growth again now that the
pandemic has subsided. As a result, there is an increasing demand for qualified tourism professionals.
Studying tourism can lead to a variety of rewarding career opportunities, from working as a travel agent
to a hotel management career. Tourism courses often cover topics such as destination marketing, customer
service, and event management. In addition, students often have the opportunity to study abroad,
providing them with first-hand experience of different cultures and customs.

Hospitality is a broad field that can lead to a variety of different career paths.

For example, undertaking a hotel management degree can lead to working in a global hotel chain in all
corners of the world. Or, you might work as the manager of a resort.

However, there are also many opportunities for those who want to work in event planning, catering, or
even tourism. The skills that you learn while studying hospitality will give you the ability to deal with
customers and clients, as well as plan and organize events. In addition, you will also learn about the
different aspects of running a business, from accounting and marketing to human resources and
operations. As you can see, studying hospitality can lead to a wide range of exciting and rewarding career
opportunities.
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What is tourism management?

Tourism management is the process of overseeing and coordinating the operations of businesses and
organizations that are involved in the tourism industry. This can include everything from hotel and
restaurant management to tour operators and transportation companies. The goal of tourism management
is to ensure that all aspects of the tourism experience run smoothly and efficiently, while also providing a
high level of customer satisfaction.

Inorder to be successful, tourism managers need to have a good understanding of the tourism sector as a
whole. They also need to be able to work effectively with a wide range of people, from hotel staff to
government officials. With proper planning and execution, tourism management can help to make the
traveler’s experience more enjoyable and hassle-free.

When it comes to choosing a university for tourism and hospitality management studies, there are many
factors to consider:

The university’s curriculum: Make sure that the program offers a broad range of subjects so that you can
gain awell-rounded education. At Les Roches, we are rated 5-star overall in the QS Stars higher education
rating system. So, you can be confident that our curriculum is of the highest quality.

The campus location: When it comes to hospitality and tourism studies, the location will play a big role
in your overall university experience. With us, you’ll get to study at one of our two main campuses in
Crans-Montana or Marbella, in exclusive resorts that are renowned worldwide for offering the highest
levels of hospitality education.

The class sizes: Make sure that the program has small class sizes so that you can get the individual
attention and support that you need. At Les Roches, our average class size is just 16 students, so you’ll
get the best possible learning experience.

The faculty: Choose a program that has experienced and qualified faculty members who can provide you
with the best possible education. Our faculty are all industry professionals with years of experience in the
hospitality and tourism industry.

The recruitment prospects: Once you graduate, you’ll want to be able to find a job in the hospitality and
tourism industry. Make sure to choose a program that has a good reputation and offers students great
prospects for their careers in hospitality management. We at Les Roches attract over 200 recruiting
companies to our campuses each year, so you’re bound to find the perfect job for you.

As the travel industry continues to evolve, education remains its foundation. Through travel education,
aspiring professionals gain the knowledge and skills required to excel in various aspects of the field.
Destination planning becomes a canvas for creative expression backed by strategic insight. Tourism
studies provide a lens through which travelers’ desires are decoded, and destination management bridges
the gap between progress and preservation. In bold harmony, the keywords of travel education, travel
industry, destination planning, tourism studies, and destination management underscore the integral role
education plays in the present and future of the dynamic world of travel. An investment in education is an
investment in the enrichment and sustainability of the entire tourism industry.
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